


EXPO PASS
Open to all pass types

ALL-ACCESS PASS
Full event access includes all Expo Pass benefits

8:00

9:00

10:00

11:00

12:00

13:00

14:00

15:00

16:00

17:00

18:00

19:00

9:30 – 17:30

Hall 4 & 6

17:30

Hall 4

11:00 – 16:00

Hall 4 & 6

11:00 – 16:30

Hall 4

10:30 – 12:30

Meeting point: Hall 6
Only for retailers
by registration

15:00 – 17:00

Meeting point: Hall 6
Only for retailers
by registration

17:00 – 19:00

Only for retailers
by registration

10:00 – 17:30

Vusion Theatre
Hall 4

12:15 – 16:45

Hall 4 & 6

9:30 – 17:30

Hall 4

– Tuesday 15 September
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10:00 – 17:30
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– Wednesday 16 September

Visit the NRF Innovators Showcase
See the most forward-thinking companies with the latest
and greatest in retail tech.
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10:30 – 11:00 · Vusion Theatre · Hall 4

WHY EVERYONE SHOULD BECOME A FUTURIST

14:15 – 14:45 · Vusion Theatre · Hall 4

HOW LAGARDÈRE TRAVEL RETAIL SCALES STORE OPENINGS ACROSS MARKETS WITH
ASANA

17:00 – 17:30 · Vusion Theatre · Hall 4

REVIVING DEBENHAMS: MODERNISING A BRITISH HERITAGE BRAND THROUGH AN
ONLINE MARKETPLACE MODEL

– Tuesday 15 September

Reserved for All-Access Pass holders Open to all pass types
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12:15 – 12:45 · Breakout Session · Stage 1 · Hall 4

BALANCING ONLINE AND PHYSICAL COMMERCE THROUGH UNIFIED RETAIL

12:15 – 12:45 · Breakout Session · Stage 2 · Hall 6

LOGISTICS IN THE NEXT NOW: REBUILDING THE SUPPLY CHAIN FOR UNIFIED
COMMERCE

16:15 – 16:45 · Breakout Session · Stage 1 · Hall 4

CRAFTING VALUE IN SUSTAINABLE RETAIL

– Tuesday 15 September

Reserved for All-Access Pass holders Open to all pass types
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16:15 – 16:45 · Breakout Session · Stage 2 · Hall 6

EXPANSION OF MARKET PLACES: RETAIL BEYOND BORDERS

11:00 – 11:30 · Exhibitor Big Ideas · Stage 1 · Hall 6

ADYEN

THE BEAUTY OF OPTIMIZATION: L'ORÉAL'S BLUEPRINT FOR
PROTECTING CASH FLOW
Louis Debatte-Monroy, Global Head of Marketing, ADYEN,
Netherlands
Christophe Watkins, Head of Payments EMEA, L'OREAL, France

11:00 – 11:30 · Exhibitor Big Ideas · Stage 2 · Hall 6

VIONVISION

BEYOND PEOPLE COUNTING: SCALABLE, COMPREHENSIVE
SENSING OF RETAIL STORES
Hai Tao, CEO, VIONVISION, Spain

11:00 – 11:30 · Exhibitor Big Ideas · Stage 3 · Hall 4

ALL IN BOX

HOW MORE AND MORE BUSINESSES RUN THEIR MARKETING
WITHOUT AN AGENCY, THANKS TO OUR AI, EDEN.
Barthélémy Jeanroch, COO and partner, ALL IN BOX, France
Vincent Moreau, Head of Outlets & Corporate Marketing, ADVANTAIL,
France
Benjamin Chevalier, SPACE President and Manager of GRAVITY
complexes, SPACE, France

11:00 – 11:30 · Exhibitor Big Ideas · Stage 4 · Hall 4

RELEX SOLUTIONS

FRESH AT SCALE: HOW M&S FOOD TRANSFORMED ITS SUPPLY
CHAIN
Susan Massicot, Head of Supply Chain, M&S FOOD, United Kingdom

11:45 – 12:15 · Exhibitor Big Ideas · Stage 1 · Hall 6

HANSHOW

SMART CART REVOLUTION IN PHYSICAL RETAIL: UNLOCKING
NEW RETAIL MEDIA OPPORTUNITIES
Relvin Sun, Dean of Retail Research Institute, HANSHOW, France
Florian Burgstaller, CEO, SHOPREME, Austria
Romain Charles, CEO, LUCKY CART, France

11:45 – 12:15 · Exhibitor Big Ideas · Stage 4 · Hall 4

MARKET PAY

360° UNIFIED PAYMENTS: UNLOCKING YOUR GROWTH AT
EVERY TOUCHPOINT
Alexandre Brouchoud, CEO, ALPILINK, France
Alexandre Lenhardt, Lead Product Manager In-Person, MARKET PAY,
France

– Tuesday 15 September

Reserved for All-Access Pass holders Open to all pass types
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12:15 – 12:45 · Exhibitor Big Ideas · Stage 3 · Hall 4

KIBO COMMERCE

SCALING A MULTI-BRAND, MULTI-GEO BUSINESS WITH AN AI-
FIRST COMMERCE & ORDER MANAGEMENT STRATEGY
Lawrence Roycroft, VP EMEA, KIBO COMMERCE, United States of
America
Eric Meulien, General Manager, Retail & Digital, AL-FUTTAIM GROUP -
M&S, United Arab Emirates

12:15 – 12:45 · Exhibitor Big Ideas · Stage 4 · Hall 4

GETRESPONSE

HOW CUSTOMER LIFECYCLE AUTOMATION TURNS
OCCASIONAL BUYERS INTO LOYAL CUSTOMERS
Nathan Rouquet, Sales Director France & Spain, GETRESPONSE, Poland
Nicolas Henry, Head of Customer Success, BELACOM, France

14:45 – 15:15 · Exhibitor Big Ideas · Stage 1 · Hall 6

CENTRIC SOFTWARE

WHY CONNECTED DECISIONS WILL DEFINE THE NEXT
GENERATION OF RETAIL
Vincent Picou, Chief AI Officer, CENTRIC SOFTWARE, France
Meltem Yilbaşi, Purchasing Strategy and Control Manager, KOTON,
Turkey

14:45 – 15:15 · Exhibitor Big Ideas · Stage 2 · Hall 6

TECH MAHINDRA

AGENTIC COMMERCE: THE NEXT EVOLUTION OF RETAIL
Sandeep Sharma, SVP, Global Head, Retail & CPG, TECH MAHINDRA,
France
Filip Popovic, Head of Relationship Center, AVON, United Kingdom

14:45 – 15:15 · Exhibitor Big Ideas · Stage 3 · Hall 4

TIKTOK

FROM INSPIRATION TO CONVERSION: TURN TIKTOK INTO
YOUR MOST EFFECTIVE SALES TOOL
Laurent Delahodde, Vertical Director Commerce, TIKTOK, United
Kingdom
Melissa Gundog, Founder, ESIN, France

15:30 – 16:00 · Exhibitor Big Ideas · Stage 1 · Hall 6

SLIMSTOCK

FEU VERT RETHINKS ITS SUPPLY CHAIN WITH SLIMSTOCK:
FEEDBACK ON THE PROJECT
Stéphane Pichet, Supply Chain Director, FEU VERT, France
Fabrice Fenyö, Partner, SLIMSTOCK, France

15:30 – 16:00 · Exhibitor Big Ideas · Stage 2 · Hall 6

MOLOCO

REAL EXPERIENCES PUTTING AGENTS TO WORK: A
CONVERSATION IN RETAIL MEDIA
Scott Collins, Senior Director, Product Strategy, MOLOCO, Germany

15:30 – 16:00 · Exhibitor Big Ideas · Stage 3 · Hall 4

TRLLN

TRLLN TRACKING AS A SERVICE
Sebastian Grams, CEO, TRLLN, Spain

15:30 – 16:00 · Exhibitor Big Ideas · Stage 4 · Hall 4

WERO

WERO AT THE PHYSICAL POINT OF SALE: CHALLENGES, USE
CASES AND PERSPECTIVES
Loic Pasquet, Director of Project for Payment Acceptance & Acquiring,
SOCIÉTÉ GÉNÉRALE, France
Myriam Bourgeot, Director General, MERCATEL, France
Ottilia Rouguet, Head of In-Store Product & Technology, WORLDLINE,
France
Fabrice le Gall, Country Lead Relationship Manager, EPI COMPANY,
France

– Tuesday 15 September

Reserved for All-Access Pass holders Open to all pass types
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Discover the capital’s most cutting-edge retail concepts  
with the NRF Europe In-Store Tours.

Paris: 
The Retail Lab 
of Tomorrow

NRF EUROPE 
IN‑STORE  TOURS 

  NRF EUROPE IN-STORE TOURS   

WHATEVER YOUR PASS TYPE, 
take your spot for this unique 

immersive experience! 
Retailers only

LIMITED SPOTS AVAILABLE, 
reserve yours today! 

Sponsored by

https://www.nrfbigshoweurope.com/en/agenda/retail-store-tours


10:00 – 10:30 · Vusion Theatre · Hall 4

FROM CORNER STORE TO CONTINENT LEADER: HOW ŻABKA GROUP IS SHAPING THE
FUTURE OF EUROPEAN CONVENIENCE

10:30 – 11:00 · Vusion Theatre · Hall 4

CAN EXPERIENTIAL RETAIL BECOME THE NEW GROWTH DRIVER?

13:45 – 14:15 · Vusion Theatre · Hall 4

FROM ECOMMERCE PLATFORM TO DESIGN SUPERBRAND: CREATING THE FUTURE OF
PREMIUM HOME & LIVING

– Wednesday 16 September

Reserved for All-Access Pass holders Open to all pass types
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14:15 – 14:45 · Vusion Theatre · Hall 4

BEYOND THE BASKET: HOW CONNECTED RETAIL IS RESHAPING GROCERY

17:00 – 17:30 · Vusion Theatre · Hall 4

THE CONNECTED STORE EFFECT - A MORRISONS CASE STUDY

12:15 – 12:45 · Breakout Session · Stage 1 · Hall 4

PAYMENTS INNOVATION IN THE NEXT NOW: AI-DRIVEN AND TECH-POWERED

– Wednesday 16 September

Reserved for All-Access Pass holders Open to all pass types
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12:15 – 12:45 · Breakout Session · Stage 2 · Hall 6

CRM AND THE INTELLIGENT USE OF DATA: PRIVACY-FIRST STRATEGIES

16:15 – 16:45 · Breakout Session · Stage 1 · Hall 4

PHYSICAL COMMERCE: THE NEXT NOW PLACES AND SPACES

16:15 – 16:45 · Breakout Session · Stage 2 · Hall 6

HYPER-PERSONALIZATION: UPGRADING THE CUSTOMER EXPERIENCE

– Wednesday 16 September

Reserved for All-Access Pass holders Open to all pass types
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11:00 – 11:30 · Exhibitor Big Ideas · Stage 1 · Hall 6

SPLIO

CRM AND AGENTS: HOW DOES AI EMPOWER MARKETING
TEAMS?
Antoine Parizot, Co-CEO, SPLIO, France
Milena Deleglise Morsy, CRM Director, SNCF CONNECT & TECH, France

11:00 – 11:30 · Exhibitor Big Ideas · Stage 2 · Hall 6

IMPACT ANALYTICS

AGENTIC AI WITH PROVEN ROI, AT SCALE
Mark Stevens, Chief Digital and Technology Officer, C&A, Germany
Brian Crain, General Manager, EMEA, IMPACT ANALYTICS, France
Prashant Agrawal, Founder & CEO, IMPACT ANALYTICS, USA

11:00 – 11:30 · Exhibitor Big Ideas · Stage 3 · Hall 4

ACE WAVES

CUSTOMER SERVICE IS THE MOST UNDERRATED GROWTH
LEVER IN RETAIL
Antanas Baksys, CEO & CO-Founder, ACE WAVES, Lithuania

11:00 – 11:45 · Exhibitor Big Ideas · Stage 4 · Hall 4

PAYTWEAK

RETAIL 2027–30: SHOULD WE STILL INVEST IN PHYSICAL
STORES?
Clotilde Chenevoy, Editor-in-chief, REPUBLIK RETAIL, France
Thierry Meimoun, CEO, PAYTWEAK, France
Béatrice Mouchet, Information Systems Division, GALERIES LAFAYETTE,
France
Nicolas Bouny, Store Manager, IKEA Paris, IKEA, France

11:45 – 12:15 · Exhibitor Big Ideas · Stage 1 · Hall 6

SYMPHONYAI

FROM SPREADSHEETS TO SCALE: HOW IKI BUILT A DATA-
DRIVEN GROCERY POWERHOUSE ACROSS 250 STORES
Sunil Kumar, GM EMEA, SYMPHONYAI, France
Nijole Kvietkauskaite, CEO, IKI, Lithuania

11:45 – 12:15 · Exhibitor Big Ideas · Stage 2 · Hall 6

PRICER

THE HUMAN SIDE OF AUTOMATION: TECH AS A
SUSTAINABILITY ENABLER
Lucie Chaplain, CSR MANAGER, API, France
Christophe Sibe, CTO, API, France
Vincent Raulin, Sales Director France, PRICER, France
Jonathan le Borgne, Founder, JE BOSSE EN GRANDE DISTRIBUTION,
France

11:45 – 12:15 · Exhibitor Big Ideas · Stage 3 · Hall 4

LOKAD

SEE MORE CLEARLY, DECIDE FASTER: SMCP X LOKAD
Ines Muguruza, Transformation and Supply Chain Director, SMCP,
France
Carole Thomazeau, Business Planning & Supply Director, SANDRO,
France
Tristan Oualid, Supply Chain Scientist, LOKAD, France

11:45 – 12:15 · Exhibitor Big Ideas · Stage 4 · Hall 4

WERO

FROM CLICK TO STORE: HOW WERO IS TRANSFORMING THE
CUSTOMER JOURNEY
Laetitia Dorla, Director Business Acceptance France, WERO, Belgium
Xavier Foure, Head of International Payments, KIABI, France
Maxime Hochart, Payment & Fraud Director, DECATHLON, France
Karine Munoz, Head of Business Development and Communication,
AXEPTA BNP PARIBAS, France

12:15 – 12:45 · Exhibitor Big Ideas · Stage 4 · Hall 4

SQUAREUP

HOW UBER EATS AND SQUARE ARE POWERING THE NEXT
GENERATION OF COMMERCE
John O'Beirne, CEO, SQUARE INTERNATIONAL, United Kingdom

14:45 – 15:15 · Exhibitor Big Ideas · Stage 2 · Hall 6

LIVINGPACKETS

THE BOUTIQUE AT HOME: HOW LOUIS VUITTON RETHINKS
LUXURY E-COMMERCE DELIVERY
Vincent Barale, Senior Vice President Supply Chain & Logistics, LOUIS
VUITTON, France
Arnaud Bret, CEO, LIVING PACKETS, France
Louis Rozee, Chief Services & Logistics Officer, LIVINGPACKETS, France

– Wednesday 16 September

Reserved for All-Access Pass holders Open to all pass types
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14:45 – 15:15 · Exhibitor Big Ideas · Stage 3 · Hall 4

VERIFONE

PAYMENT SOVEREIGNTY: MAINTAINING CONTROL
Joseph-Emmanuel Angier, Head of Cashiering and Electronic
Banking, STIME (GROUPEMENT MOUSQUETAIRES), France
Guillaume Broutart, General Director France & Benelux, VERIFONE,
France

14:45 – 15:15 · Exhibitor Big Ideas · Stage 4 · Hall 4

DEEPNEURONIC

THE INVISIBLE FUNNEL: WHAT STORES DON'T SELL, AND HOW
INTERMARCHÉ SEES IT
Bruno Degardin, Co-Founder & CTO, DEEPNEURONIC, Portugal
José Vieira de Almeida, Retail Transformation & AI Scale-Up Advisor,
DEEPNEURONIC, Portugal

15:30 – 16:00 · Exhibitor Big Ideas · Stage 1 · Hall 6

WORLDLINE

AGENTIC COMMERCE: CDISCOUNT IS PREPARING FOR THE
FUTURE OF E-COMMERCE WITH WORLDLINE
Grégoire Bourdin, Head of e-Commerce, WORLDLINE, France
Pierre Riat, Senior Product Manager, Card Processing, E-commerce &
Agentic Commerce, WORLDLINE, France
Jacques Lechat, Payment Manager, CDISCOUNT, France

15:30 – 16:00 · Exhibitor Big Ideas · Stage 2 · Hall 6

INSIDER ONE

LOYALTY & DRIVE-TO-STORE: MARIONNAUD'S WINNING
STRATEGY WITH INSIDER ONE
Charles Libault, CRM Director, MARIONNAUD, France
Olivier Boisnard, SVP Revenue EMEA South & CEE, INSIDER ONE, France

16:15 – 16:45 · Exhibitor Big Ideas · Stage 3 · Hall 4

FEVAD

WHAT ARE THE NEW OBLIGATIONS AFFECTING E-COMMERCE
BUSINESSES IN FRANCE? HOW CAN THEY BE ANTICIPATED
AND IMPLEMENTED?
Moncef Lameche, Public Policy Director, FEVAD, France
Erika Klein, Legal Manager, FEVAD, France

16:15 – 16:45 · Exhibitor Big Ideas · Stage 4 · Hall 4

EUROCOMMERCE

REWIRING RETAIL IN EUROPE: THE AI IMPERATIVE
Christel Delberghe, Director General, EUROCOMMERCE, Belgium
Markus Keutel, Partner, MCKINSEY & COMPANY, INC., Germany

– Wednesday 16 September

Reserved for All-Access Pass holders Open to all pass types
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  NRF EUROPE EXPO TOURS   

WHATEVER YOUR PASS TYPE, 
take your spot for this unique 

immersive experience! 
Retailers only

LIMITED SPOTS AVAILABLE, 
reserve yours today! 

Join a curated, two-hour walking 
tour through the Expo and connect 
directly with top innovators.

Exclusive 
Expo tour

NRF EUROPE 
EXPO  TOURS 
By

https://www.nrfbigshoweurope.com/en/expo/expo-tours


10:00 – 10:30 · Vusion Theatre · Hall 4

AGENTIC COMMERCE: WHAT IF THE BIGGEST RISK ISN'T MISSING OUT? IT'S LOSING
CONTROL OF THE PURCHASE JOURNEY

13:30 – 14:00 · Vusion Theatre · Hall 4

THE ERA OF RELATIONAL RETAIL: AI AND LOYALTY AT THE HEART OF GROWTH

15:30 – 16:00 · Vusion Theatre · Hall 4

RETAIL AT THE SPEED OF CULTURE: HOW PACSUN CONNECTS WITH THE NEXT
GENERATION

– Thursday 17 September

Reserved for All-Access Pass holders Open to all pass types
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11:45 – 12:15 · Breakout Session · Stage 1 · Hall 4

HOW AI IS TRANSFORMING RETAIL PAIN POINTS INTO OPPORTUNITIES – THE NEXT
NOW OF RETAIL

11:45 – 12:15 · Breakout Session · Stage 2 · Hall 6

MARKETING WITH A TWIST: CO-CREATE, PLAY, REMEMBER

14:45 – 15:15 · Breakout Session · Stage 1 · Hall 4

RETAIL IN RHYTHM: LESSONS FROM A MARKET THAT NEVER SLOWS

– Thursday 17 September

Reserved for All-Access Pass holders Open to all pass types
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14:45 – 15:15 · Breakout Session · Stage 2 · Hall 6

RETAIL IS NO LONGER A STORE, IT’S A HIGHLY PROFITABLE PLATFORM

– Thursday 17 September

Reserved for All-Access Pass holders Open to all pass types
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Discover the future of retail. NRF Innovators’ Showcase spotlights 25 of the newest technologies transforming commerce for
consumers and retailers alike. From AI to machine learning and virtual reality to biometrics, see the latest tech breakthroughs
redefining customer experiences, product discovery, marketing, security, supply-chain, and more.

TUESDAY 15 SEPTEMBER
Innovators Showcase open 09:30 – 17:30

11:00 – 11:30 One-minute Pitch to discover solution,
innovation or society
Pitches by BUYNOMICS, KEYBAN, ACE WAVES, AKOUSTIC ARTS, WEARFITS,
M11, EKOO, PINPOINT, N3XGEN, DEEPNEURONIC, NAJAR, BRIA, METEORIA,
CLOZ AI

11:30 – 11:45 NRF Innovators Showcase - Leveraging AI to
accelerate the creative process
James Hammersley, Sarah Iglesias, Adrian Gregory (ARTISO AI,
COFRAME, GOOD GROWTH LIMITED)

11:45 – 12:00 NRF Innovators Showcase - How autonomy is
redefining complex logistical processes
Valentin Naidja (STARSHIP TECHNOLOGIES LTD.)

12:00 – 12:15 NRF Innovators Showcase - Closing retail's in-
store visibility gaps: from customer behavior to inventory
and shelving decisions
Fadel Adib, Sascha Kownatzki (CARTESIAN SYSTEMS, METRALABS GMBH
NEUE TECHNOLOGIEN UND SYSTEME)

12:15 – 12:30 NRF Innovators Showcase - The Future of
Product Discovery
Jibbe Verhave, Atul Singh

15:00 – 15:15 The Modern Merchandiser: How Blue Illusion Is
Moving from Spreadsheets to a Connected Inventory
Operating System - MERCHMIX
Nicola Bond, MERCHMIX

15:15 – 15:30 How France Toner uses Webyn's agentic AI to
improve its funnels and conversions? - WEBYN
Maxime Schipman, Alexandre Coude, WEBYN

15:30 – 15:45 Virtual try-on 2.0: Beyond the AI hype - VESTIR
Joanne Felbin, VESTIR

15:45 – 16:00 Google AI Overviews: The New Visibility
Challenge for Retailers - METEORIA
Idriss Khouader, METEORIA

16:00 – 16:15 Trust, not Optimization, is the key to Agentic
Commerce domination - M11
Ankur Modi, M11

16:15 – 16:30 RETAIL HUB

WEDNESDAY 16 SEPTEMBER
Innovators Showcase open 09:30 – 17:30

11:00 – 11:30 One-minute Pitch to discover solution,
innovation or society
Pitches by TLC SOLUTIONS (PRICING HUB), NEWTONE, HIVE ROBOTS,
MERCHMIX, INTELO, WEBYN, EVETRACK, DEXORY, WELLOCATED,
VESTIR, RADAR

11:30 – 11:45 NRF Innovators Showcase - Preventing costly
mistakes before they happen: how retailers are catching
problems before they ever reach the customer
Gustav Bang, Phoebe Gormley (COMPLIR APS, MAEVE AI)

11:45 – 12:00 NRF Innovators Showcase - Leveraging AI to
accelerate decision making and drive revenue (pt. 1)
Benedict Boos, Anand Muralidaran, Chuck Ennis (Becausal, CYREEN
GMBH, UnAbandon AI)

12:00 – 12:15 NRF Innovators Showcase - Putting First Party
Data to Work
Bogdan Shkarupa, Aleksandre Lomadze-Gabiani (Nairos,
NEUCURRENT, TOPSORT)

12:15 – 12:30 NRF Innovators Showcase - Leveraging AI to
accelerate decision making and drive revenue (pt. 2)
Mark Chrystal (DEMAAI AB, PROFITMIND)

15:00 – 15:15 Wemap x Galeries Lafayette: Reinventing In-
Store Intelligence With Computer Vision
Emmanuel Mouren, Lucas Serralta, WEMAP

15:15 – 15:30 Robots Join the Staff: Humanoid Shelf
Replenishment as a Service from HIVE Robots - HIVE ROBOTS
Charlotte Sand, Simon Kudsk, HIVE ROBOTS

15:30 – 15:45 How Carrefour Market is enabling franchisees
to accelerate omnichannel with Shopopop - SHOPOPOP
Antoine Truong, François-Marie Bouteiller, SHOPOPOP

15:45 – 16:30 RETAIL HUB

Reserved for All-Access Pass holders Open to all pass types
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THURSDAY 17 SEPTEMBER
Innovators Showcase open 09:30 – 16:00

10:30 – 10:45 NRF Innovators Showcase - Addressing
logistics' hidden costs: delivery, operations, and supply chain
risk
Tom Holden, Michel Koch, Simon Sabeh (DUVO AI, MONDRA)

10:45 – 11:00 NRF Innovators Showcase - Agentic commerce
to recommend and complete the purchase (pt 1)
Pau Agullo, Jiwon Hong (SHOPTIMUS AI, S.L.., YESPLZ)

11:00 – 11:30 One-minute Pitch to discover solution,
innovation or society
Pitches by SHOPOPOP, MARTAILER, GIMII, MARQL, AURUS, SAEKOR, SOCIADZ,
GOCLAIR, SIFT LAB, VELIU, SOFRITEL

11:30 – 11:45 NRF Innovators Showcase - Next-gen AI
personalization
Manas Panda, Ashu Dubey (ALHENA AI, GENNOCTUA.COM INC)

11:45 – 12:00 NRF Innovators Showcase - Agentic commerce
to recommend and complete the purchase (pt 2)
Pierre-Louis Theron (ALPIC)

15:00 – 15:15 From Retail Data to Retail Action: Building the AI
Operating Layer - MARQL
Evan Kazakov, MARQL

15:15 – 15:30 Finding High-ROI Enterprise AI Use Cases with
Orange - H COMPANY
Nicolas Taborisky, H COMPANY

Reserved for All-Access Pass holders Open to all pass types
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The NRF 2026: Retail's Big Show Europe advisory board is composed of international
senior retail industry leaders who offer strategic insight and support innovation and
cross-border collaboration within the European retail landscape.
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